Did Jesus “Start with
the End in Mind?"”

Yes, Jesus absolutely “started with the end in mind.” This concept,
famously popularized by Stephen Covey's 7 Habits of Highly Effective
People, is about envisioning the desired outcome before beginning any
process. From a Biblical perspective, Jesus exemplified this principle
throughout His ministry.




Purposeful Mission from the Start

From the moment of His birth, Jesus's purpose was clear—to redeem
humanity and establish the Kingdom of God. This is evident in passages
like:

Luke 19:10 — "“For the Son of Man came to seek and to save the
lost."

John 3:16 — "For God so loved the world that he gave his one and
only Son, that whoever believes in him shall not perish but have
eternal life."

Jesus's mission was clear: salvation, redemption, and reconciliation with
God. His steps, teachings, miracles, and interactions were all aligned
with this end goal.




Strategic Audience
Targeting

Jesus also demonstrated “starting with the end in mind” through His
audience strategy:

 He began with the Jews as the primary audience (Matthew 15:24 —
“I was sent only to the lost sheep of Israel."), knowing that His
message would eventually extend to the Gentiles (Matthew 28:19 —
“Therefore go and make disciples of all nations...").

e This strategic segmentation reflected His understanding of how the
Kingdom message would expand, beginning with the people of the
Covenant and reaching outward.




Long-Term Vision
in His Teachings

Jesus's parables often pointed to long-term kingdom outcomes:

The Parable of the Mustard Seed (Matthew 13:37-32) illustrates how
the Kingdom starts small but grows immensely.

The Parable of the Talents (Matthew 25:14-30) shows the
importance of stewardship with the end in mind—faithful service
leads to greater reward.



Final Destination: The Cross and Beyond

Perhaps the greatest demonstration of Jesus starting with the end in
mind is His resolute journey to the cross:

o John12:27 — “"Now my soul is troubled, and what shall | say? 'Father,

save me from this hour'? No, it was for this very reason | came to this
hour.”

« Hebrews 12:2 — “For the joy set before him, he endured the cross,
scorning its shame, and sat down at the right hand of the throne of
God."

Jesus knew His death and resurrection were not the end but the means
to eternal victory and global redemption.
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Marketing
Implications for
Kingdom-Minded
Businesses

The principle of “starting with the end in mind” is vital for faith-driven
marketing:

1. Define Your Kingdom Mission — Just as Jesus knew His mission,
Christian business owners should define their purpose beyond profit.

2. Audience Strategy - Like Jesus, segment and prioritize audiences to
grow your impact effectively.

3. Parables as Marketing Stories — Jesus's use of storytelling with
purpose and clarity can guide how we communicate our brand's
vision.

4. Long-term Vision — Invest in eternal value, not just short-term gains.
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